We asked business professionals in their 20's and 30's

about their attitude toward promotions.

40% of them want promotions,
but they have no specific
target in mind.

We conducted “a survey asking young business people
between the age of 20 to 39 who live in the Tokyo Metropolis, Kanagawa Prefecture,
Chiba Prefecture, and Saitama Prefecture about how they felt about promotions.

Sur vey x esults (Excerpt)

A total of 40.8% "Absolutely want promotions" or "Prefer
promotions" while a total of 59.2% "Do not care about
promotions" or "Never want any promotions" Thus, the majority

of those surveyed are not intending to pursue promotions.
(Figure 1)
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Within those who intend to get promotions, 28.0% of them do not
have their ideal job title, followed by 15.9% who aim to be a chief,
a subsection chief, a group leader, a manager or a director. This
result suggests that many of them intend to get promotions yet do
not have specific goals. (Figure 3)
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There is a significant difference between the genders 22.4% of
males in their twenties actively intend to get promoted, while only
6.0% of their female counterparts do. (Figure 2)
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75.6% of the survey respondents believe that demonstrating an
outstanding job performance is the most important factor in being
promoted. 62.2% believe that maintaining good relationships
with their supervisor and team members is most important. And
44.5% of them believe that having a wide variety of connections,
both internal and external, is the most important. This result shows
that the majority of those surveyed place importance on job
performance along with good relationships. (Figure 4)
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